
 

 

ECONOMICS OF FISH AND WILDLIFE RECREATION 

FLORIDA FISH AND WILDLIFE CONSRVATION COMMISSION 

ESTIMATES FOR 2007 

 

Category Retail Sales State and 

Local Taxes 

Economic 

Impact 

Jobs 

Hunting $411,861,741 $44,615,542 $719,066,045 10,313 

Freshwater 

Fishing 

$1,415,175,234 $132,376,942 $2,423,337,458 23,480 

Saltwater 

Fishing 

$3,067,387,722 $318,522,000 $5,243,450,735 51,588 

Wildlife 

Viewing 

$1,895,916,551 $210,357,192 $3,226,164,233 34,523 

Total $6,790,341,248 $705,871,676 $11,612,018,471 119,904 
 

Category Economic Impact 

Commercial Fishing $576 Million     9,787 jobs 

Seafood Processing Industry $629 Million    3,108 jobs 

Boating Industry $18.5 Billion     220,000 jobs 

 

NOTE:  The expenditure data for fishing, hunting and wildlife viewing are derived from  

the U.S. Fish and Wildlife Service; 2006 National Survey of Fishing, Hunting and 

Wildlife – Associated Recreation. Economic impact data are derived from the American 

Sportfishing Association; Sportfishing in America, An Economic Engine and 

Conservation Powerhouse;   International Association of Fish and Wildlife Agencies; 

Hunting in America, An Economic Engine and Conservation Powerhouse by Southwick 

and Associates: and Southwick and Associates; The 2006 Economic Benefits of 

Watchable Wildlife Recreation in Florida.  Estimates for the boating industry are derived 

from the Marine Industries Association of Florida (Boating is Big Business In 

Florida 2005). The estimates for the Marine Industry include $10.5 billion direct output 

and $7.9 billion indirect output. Estimates for commercial fishing are from the 

University of Florida, Institute of Food and Agricultural Sciences, Dr. Alan Hodges 

Principal Investigator.  The baseline for the expenditure data and economic impact data 

are for 2006.  Estimates for 2007 are adjusted to the Consumer Price Index (CPI) through 

December 2007 with the exception of jobs which reflect the 2006 baseline data. The 

exception to this rule is for the estimates for the Marine Industry and the Commercial 

Fishing and Seafood Processing industries.  Estimates for the marine industry are based 

on information provided by the Marine Industries Association of Florida, Inc. for 2005.  

The Commercial Fishing and Seafood Processing Industry were updated using CPI 

estimates through 2005. 

 

 



 

    

 

Limitations of the Analysis 

 

1. The sample frame for Hunting is limited to 57 observations statewide. 

2. Participant values (number of individuals participating in a particular activity) are 

tied to the formulas used to calculate the economic analysis for hunting, fishing 

and wildlife viewing and reflect the baseline year of 2006. 

3. Consumer behavior is not static.  It is simply impossible (without conducting a 

major statewide study every year) to accurately predict consumer behavior.  For 

instance, are consumers spending more or less and are consumers participating 

more or less in hunting, fishing and wildlife viewing activities. Therefore, it is 

reasonable to assume there is a measure of variability within the range of 

economic estimates provided for this analysis.   

4. Economic impact figures for commercial fishing and the seafood processing 

industry historically demonstrate considerable variability from year to year. 

 

The purpose of this document is to provide economic estimates for hunting, fishing, 

wildlife viewing, commercial fishing, the seafood processing industry and the boating 

industry beyond the baseline study for these activities. Use of these data should take into 

consideration the variables and limitations listed in this document. 

 

 


